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STATEMENT

AN APPLE A DAY

PROBLEM



Users need a centrali]ed place to keep track of
medications,  s ide effects ,  and questions for doctors
Users need data analysis to help see the connection
between behaviors and outcomes
Users often have multiple health issues happening
concurrently ,  and need a way to manage and track
symptoms, medications,  and other health behaviors
Users start exercise programs but aren't motivated
to stick with them
Users want to f ind balance in their l ives,  but don't
have time or knowledge to create that balance

AN APPLE A DAY

Poèenèial PÜoblemà Poààible Solíèionà

PÜoblem Sèaèemenè
Bus\ parents with careers from the ages of 30-50 need a wa\ to track and manage multiple
health issues holisticall\,  and to anal\]e the connections between various behaviors and
outcomes.
We will  know this to be true when users make regular use of the journaling,  tracking, and
anal\tical features of our app over an extended period of time.

Create a personali]able journaling function to help
users track the things that are important to them
Maintain a database of symptoms, side effects ,  and
various ways to deal with those
Create a calendar-style output of user data so users
can visuali]e places where symptoms overlap with
lifestyle choices or events
Create a way to share the calendar with medical
professionals and other caregivers to keep an entire
team on the same page
Create a gamified point system to encourage and
reward regular user interaction with the app



ANALYSIS

AN APPLE A DAY

COMPETITIVE



AN APPLE A DAY
My current goal is to create a holistic health-tracking app called An Apple A
Day: One that recognizes the l inks between mind, body, and spirit ,  and that
provides information and data analysis based on those understandings.

Many of the most popular f itness or health tracking apps focus on one or two
areas.  Fitness and nutrit ion is a common combination, as is mental health and
fitness.  In searching for direct competitors I  searched not only for apps that
provided recipes and advice,  but also ones that asked for regular input of a
user 's mood, health,  or practices.  

Looking for an app that tracked user inputs narrowed the f ield considerably
and I  chose to focus on two very different apps that presented as the most
direct competitors based on the above criteria:  Vell  Health,  and EmojiTrack+.  



Vell  claims to be the f irst app to
provide a holistic  treatment
program to optimize users ł
health.  They focus on chronic
pain,  depression, and anxiety.
They aim to give advice in each
of 5 areas:  Nutrit ion, Fitness,
Mind, Supplements,  and Care
Activit ies ( l ike acupuncture
sessions,  etc) .  

VELL HEALTH

Keÿ Objecèiøe BíàiÆeàà SèÜaèegÿ MaÜkeè SèÜaèegÿ

GÜeaèeàè Aààeè

Vell  boasts a Board of
Directors full  of medical
professionals ,  a blog (health
advice) ,  and news postings on
their website highlighting the
launch of the year-old app. 
They have a partnership with
their local (Jupiter ,  FL) f ire
department.
Therełs a 4.99/month or
44.99/year premium plan that
they offer .
Some social media presence,
about 2288 followers on
Instagram and posts 1-
2x/week.

They have an online marketing
presence through blog and news
coverage - some connected to
their app launch, and other just
to wellness reporting. They
appear to be well-respected
locally (or well-connected) in FL.  
Target market is broad -
specif ically people with chronic
ailments,  which the American
Hospital Association estimates is
at least 133 Mil l ion people.  

Regular questions to check on symptoms, and an involved questionnaire that
gets deep into what’s going on physically, emotionally, etc.



Strengths Weaknesses OpportXnities Threats

VELLĪ SWOT

In-depth
questionnaire
that feels
comprehensive;
recommendatio
ns with lots of
explanation and
daily follow-up
to assess
progress.  Lots of
free features,  no
ads.

No onboarding
and diff icult to
figure out what
youłre supposed
to do. Interface
is  very complex.
Premium plan is
hidden in FAQ. 

No questions
about food
intake or mood,
no tracking of
the ways in
which those
things interact
with conditions
and symptoms. 

Existence of
easy-to-f ind and
larger-scale
fitness/nutrit ion
apps,  not much
talking about
what they do
differently either
on their blog or
in their news
releases.



Therełs a lot of information but
it isnłt  organized intuitively ,  and
therełs no onboarding to help
figure out where things are.
There are prompts  for daily use,
but even those require further
explanation. Instead you have
to search for explanations on
your own.

VELL HEALTHĪ COMPETITIVE ANALYSIS

Uàabilièÿ

LaÿÍíè

Home  features  the daily prompt but few other useful features.
My stuff  is  blank when you start ,  except a l ink to Marketplace.
In the Marketplace  I  can ‘downloadł different meditations and
recipes.  Theyłre arranged alphabetically (so recipes and
meditations are all  together) .  The Menu  button also allows me
to go to marketplace,  rewards,  profi le ,  settings,  and a number
of other l inks.  Information overload without direction.

Hard to understand. I  eventually f igured
out that Learn  is  where they explain the
program theyłve created for me; Progress
tracks the information I łve input (answers
to the daily questions and feedback about
whether I łve completed their
recommendations) .  

MaÜkeèÙlace MeÆí

HÍÅe

LeaÜÆ



Lots of repetit ion of
information, it łs  unclear what
I łm going to f ind on each page
based on the tit les .  Home page
feels irrelevant.

VELL HEALTHĪ COMPETITIVE ANALYSIS

NaøigaèiÍÆ SèÜícèíÜe CÍÅÙaèibilièÿ
The app is only made for phones.
Their website has l inks to
download the app, but it  doesnłt
exist as a web app. Links are for
android and iphone.

There are very few apps that are
as comprehensively holistic as
this one. It  is  missing ways to go
back and enter information (for
a previous day) or to track
nutrit ion (except to ask about
supplements) .
Recommendations arenłt
particularly personalized, but
they are relevant.

DiffeÜeÆèiaèiÍÆ Callà èÍ AcèiÍÆ

Once you f ind it ,  the CTA is clear
(sign up for 4.99/month or
44.99/year premium plan) ,  it   was
diff icult to f ind. Change
Program was the l ink that took
me there.  

Call èÍ AcèiÍÆChaÆge PÜÍgÜaÅ



EPRjiTUacN+ iV a ViPSOe aSS
cUeaWed b\ a ViQgOe aSS
cUeaWRU.  IW  haVQ'W beQefiWed
fURP a ORW Rf PaUNeWiQg, aQd
iV diff icXOW WR f iQd iQ iQWeUQeW
VeaUcheV becaXVe Rf Whe
SUeYaOeQce Rf Whe ZRUd ePRji
iQ aOO  WhiQgV iQWeUQeW.  BecaXVe
iW 'V  ViPSOe aQd ORZ-cRVW WR
cUeaWe,  iW  iV  aOVR fUee aQd aOVR
VeePV WR be UeOaWiYeO\ XQiTXe
iQ bRWh iWV ViPSOiciW\ aQd iWV
SRWeQWiaO .

TUacN hRZ ZeOO  PediciQe iV
ZRUNiQg, effecWV Rf fRRd aQd
PedV RQ PRRdV,  Sh\VicaO
V\PSWRPV, eWc.  VeU\ ViPSOe
iQWeUface,  aO ORZV XVeU WR jRXUQaO
WheiU RZQ daWa aQd PaNe
cRQQecWiRQV.  The\'Ue diffeUeQW
fURP Whe cRPSeWiWiRQ becaXVe
\RX chRRVe ePRjiV WR UeSUeVeQW
ZheUe \RX aUe (hRZ \RXłUe
feeOiQg, eWc) VR WheUełV a YiVXaO
UeSUeVeQWaWiRQ Rf hRZ \RX feeO .

EMOJITRACKš

Keÿ Objecèiøe BíàiÆeàà SèÜaèegÿ MaÜkeè SèÜaèegÿ

GÜeaèeàè Aààeè

The EPRjiTUacN+ WaUgeW PaUNeW iV
ViPiOaU WR PiQe iQ WhaW Whe\łUe
heOSiQg SeRSOe jRXUQaO aQd PaNe
cRQQecWiRQV beWZeeQ iQSXW WR
WheiU bRdieV aQd RXWcRPeV. The
aSS aSSeaUV WR haYe beeQ
cUeaWed b\ a ViQgOe XVeU ZiWhRXW
a SOaQ WR PaUNeW iW  be\RQd jXVW
PaNiQg iW  aYaiOabOe.

SimpliciɈɯخ Yoɐ can record anɯɈhing ɯoɐ ɩanɈة and chooȺe ɩhaɈٚȺ imporɈanɈ Ɉo ɯoɐخ



Strengths Weaknesses OpportXnities Threats

EMOJITRACKš SWOT

IW łV  V iPSOe,  eaV\ WR
figXUe RXW aQd
iPPiQeQWO\
cXVWRPi]abOe.

UVeU haV WR dR Whe
heaY\ O i fW iQg Rf
UecRgQi]iQg
cRQQecWiRQV.  ThiV
UeTXiUeV UeYieZiQg
\RXU RZQ eQWUieV,
beiQg abOe WR
caWegRUi]e WheP (iW
dReVQłW dR WhaW fRU
\RX).  SRPeRQe ZhR
ZaV UeaOO\ RUgaQi]ed
cRXOd PaNe a ORW RXW
Rf WhaW,  bXW PaQ\
fRONV ZRXOd SUefeU WR
haYe a cRPSXWeU dR
Whe ZRUN fRU WheP.

CXVWRPi]abiO iW\ iV
aOVR UeaOO\ Qice.
AOORZiQg VSace WR
iQSXW QRWeV ZRXOd
be a gUeaW Za\ WR
iPSURYe PePRU\ Rf
iPSRUWaQW deWaiOV
eiWheU fRU VeOf-XVe RU
WR VhaUe ZiWh a
caUegiYeU/dRcWRU.

 IW łV  100% fUee - I
WhiQN aQ aSS WhaW
dReV a ORW SURbabO\
QeedV WR f iQd a Za\
WR cUeaWe a UeYeQXe
VWUeaP, bXW becaXVe
WhiV RQe iV VR ViPSOe
iW dReVQłW VeeP WR
Qeed WhaW.



COMPETITIVE ANALYSIS
CONCLUSIONS

TheUe aUe WhRXVaQdV Rf heaOWh aSSV WhaW RffeU VSecif ic
WhiQgV (\Rga iQVWUXcWiRQ, f iWQeVV heOS,  ZeighW ORVV

VXSSRUW ,  PediciQe WUacNiQg) bXW YeU\ feZ WhaW WaNe a
hROiVWic ORRN aW ZhaW a XVeU iV dRiQg aQd hRZ

iQWeUcRQQecWed WheiU behaYiRUV aQd V\PSWRPV aUe.
 

IQ RUdeU WR effecWiYeO\ PaNe WhRVe cRQQecWiRQV aQ aSS
ZRXOd Qeed WR cROOecW aQd aQaO\]e daWa,  aQd SUeVeQW

WhaW iQ a Za\ WhaW Pade VeQVe WR each XVeU.



REQUIREMENTS

AN APPLE A DAY

BUSINESS

DOCUMENT



EXECUTIVE SUMMARY

AQ ASSOe a Da\ ZiO O  be a UeVSRQViYe Zeb aSSOicaWiRQ
WhaW cRPbiQeV XVeU iQSXWV ZiWh NQRZQ UiVNV aQd
beQefiWV WR SURYide daWa aQaO\ViV Rf hROiVWic XVeU
SURgUeVV aORQg f iYe iQWeUUeOaWed UeaOPV Rf heaOWh.  The
aSS ZiO O  aO ORZ XVeUV WR UecRUd aQd WUacN V\PSWRPV,
PedicaWiRQV,  QXWUiW iRQ, f iWQeVV,  aQd PRRd, aQd ZiO O  PaNe
VXggeVWiRQV Rf O iQNV beWZeeQ XVeU behaYiRUV aQd
UeSRUWed RXWcRPeV. The aSS iV iQWeQded WR heOS XVeUV
WUacN aQd XQdeUVWaQd WheVe O iQNV,  aQd aOVR WR
cRPPXQicaWe WheP ZiWh heaOWh SURfeVViRQaOV .



TheUe aUe mXlWiple appV WhaW help
XVeUV WUack one healWh iVVXe, bXW
feZ WhaW pUoYide a holiVWic
appUoach WhaW Uecogni]eV Whe
inWeUconnecWedneVV of al l  of Whe
diffeUenW UealmV of healWh,  and
none WhaW alVo pUoYide anal\ViV Wo
help XVeUV Uecogni]e poWenWial
connecWionV.

The app iV WaUgeWed WoZaUdV bXV\
pUofeVVionalV and paUenWV beWZeen 30-
50 Zho aUe WUacking one oU moUe healWh
eYenWV.  UVeUV ma\ be Waking mXlWiple
medicaWionV,  oU ma\ haYe had an injXU\,
and coXld benefiW  fUom keeping caUefXl
WUack of nXWUiW ion, mood, e[eUciVe,
medicaWion, and WheiU inWeUVecWion. 
The combinaWion of a holiVWic appUoach
and anal\ViV Zil l  pUoYide XVeUV ZiWh
YalXable infoUmaWion aV Whe\ ZoUk
WoZaUdV impUoYed healWh oXWcomeV, and
Zhen Whe\ Vpeak ZiWh WheiU healWh caUe
pUoYideUV.

AN APPLE A DAY

Target Aídience Competition



RISK
PȲiɨacɯب  IW  Zil l  be eVVenWial  Wo enVXUe WhaW XVeU daWa UemainV
VecXUe in oUdeU foU XVeUV Wo feel Vafe making XVe of Whe app.

SaɈɐȲaɈed MaȲǲeɈب TheUe aUe WhoXVandV of appV WhaW help WUack
healWh in one Za\ oU anoWheU -  f inding a fooWhold Zil l  UeqXiUe
Vignif icanW diffeUenWiaWion and VWUong paUWneUVhipV.

AdȌȯɈiȌȁ bɯ UȺeȲȺ aȁd PȲȌɨideȲȺب BecaXVe iW  iV  a VaWXUaWed
maUkeW,  WheUe iV a U iVk WhaW i f  Whe app doeV noW VWand oXW iW  Zil l
geW oYeUlooked.



OPPORTUNITY
PaȲɈȁeȲȺhiȯȺب IW  iV  poVVible Wo cUeaWe paUWneUVhipV beWZeen medical (oU
pV\chiaWUic ,  holiVWic ,  f iWneVV,  and oWheU) pUacWiceV and WheiU paWienWV b\ maUkeWing
Whe ZealWh of daWa WhaW oXU app coXld help XVeUV and medical pUoYideUV VhaUe.
PaUWneUVhipV Zil l  help bXild WUXVW ZiWh XVeUV ,  and a VWUong fooWhold in an
impoUWanW indXVWU\.

DȌcɈȌȲٌPaɈieȁɈ CȌǿǿɐȁicaɈiȌȁب  FocXVing on independenW XVe b\ XVeUV ,  bXW
alVo Whe poWenWial  foU VhaUed commXnicaWion beWZeen docWoUV,  WheUapiVWV ,
WUaineUV,  healeUV ,  and paWienWV Zil l  help cUeaWe paUWneUVhipV and Zil l  VeW oXU app
apaUW fUom oWheUV.

CǶeaȲ IȁɈeȲeȺɈب The hXge nXmbeU of appV dedicaWed Wo helping people impUoYe
healWh VXggeVWV WhaW WheUe conWinXeV Wo be inWeUeVW fUom XVeUV in XndeUVWanding
holiVWic implicaWionV of WheiU behaYioUV ,  and WhaW oXU app Zil l  appeal Wo a laUge
nXmbeU of people.



CONCLUSION
TheUe iV a laUge hole in Whe healWh app indXVWU\ U ighW noZ.
BXilding VomeWhing WhaW alloZV XVeUV Wo inpXW and anal\]e
daWa fUom WheiU da\-Wo-da\ l iYeV,  helpV Whem Wo make
connecWionV beWZeen WhoVe behaYioUV and WheiU healWh
oXWcomeV, and alloZV Whem Wo commXnicaWe WhiV daWa ZiWh
medical pUofeVVionalV Zil l  UeYolXWioni]e Whe healWh app
indXVWU\ and Zil l  f i l l  an impoUWanW need.

BXilding an app WhaW iV VecXUe,  WUXVWZoUWh\,  conWainV
VcienWif icall\ VoXnd and UeleYanW infoUmaWion, and acWXall\
helpV XVeUV make VenVe of WheiU daWa Zil l  be Whe ke\ Wo f i l l ing
Whe hole in Whe maUkeW.



SMART BUSINESS OBJECTIVES
CËmÖleäe a meähËd Ëf aÅalûĀiÅg
éÝeÙ daäa ähaä iÅfËÙmÝ éÝeÙÝ aÅd

äheiÙ ÝéÖÖËÙä äeam abËéä hËõ
äheiÙ behaôiËÙÝ cËÅÅecä äË äheiÙ

deÝiÙed ËéäcËmeÝ
 

CÙeaäe ęĔ ÖaÙäÅeÙÝhiÖ õiäh
ÙeÝÖecäed dËcäËÙÝƤ äheÙaÖiÝäÝƤ

äÙaiÅeÙÝƤ aÅd healäh ÖÙËfeÝÝiËÅalÝ
befËÙe laéÅchƤ aÅd cËÅäiÅée

addiÅg each mËÅäh
 

CÙeaäe a meähËd Ëf ÝäËÙiÅg aÅd
aÅalûĀiÅg daäa ähaä caÅ be ÝecéÙe

aÅd ÝäËÙed lËcallû
 

MeaÝéÙe Bûƥ UÝeÙ äeÝäingƤ daäa
analûÝiÝ

DeliôeÙ Bûƥ ėƴĘ mËnähÝ fÙËm
ÖÙËjecä ÝäaÙä daäe

MeaÝéÙe Bûƥ NémbeÙ Ëf
ÖaÙäneÙÝhiÖÝ ƹÝeôeÙal in each
fieldƺ

DeliôeÙ Bûƥ ėƴĘ mËnähÝ fÙËm
ÖÙËjecä ÝäaÙä daäe

MeaÝéÙe Bûƥ UÝeÙ äeÝäingƤ
ÝecéÙiäû äeÝäing

DeliôeÙ Bûƥ ėƴĘ mËnähÝ fÙËm
ÖÙËjecä ÝäaÙä daäe



SCOPE
CUeaWe a UeVSRQViYe Zeb aSSlicaWiRQ WhaW fXQcWiRQV RQ cRPSXWeUV aQd PRbile
deYiceV
CUeaWe a VecXUe SlaWfRUP ZiWh lRcal daWa VWRUage WR SURWecW SUiYac\
WiWhiQ Whe aSSlicaWiRQ cUeaWe a PeWhRd Rf daWa aQal\ViV WhaW PakeV cRQQecWiRQV
beWZeeQ behaYiRUV aQd RXWcRPeV
CUeaWe SaUWQeUVhiSV ZiWh SURfeVViRQalV iQ each UealP Rf Whe hRliVWic healWh
iQdXVWU\

Ph\Vical/Medical HealWh
MeQWal HealWh
FiWQeVV
NXWUiW iRQ
SSiUiWXal

TaUgeW aQ aXdieQce Rf bXV\ SaUeQWV aQd SURfeVViRQalV ZiWh gURZiQg healWh
cRQVciRXVQeVV
CUeaWe a Zeb SUeVeQce ZiWh a ZebViWe,  VRcial Pedia,  a blRg, aQd QeZV cRYeUage WR
ceQWUali]e iQfRUPaWiRQ VhaUiQg aQd VeQd a cRQViVWeQW,  WaUgeWed PeVVage
CRQWiQXe PakiQg XSdaWeV RQ Whe SURdXcW iQ UeVSRQVe WR XVeU feedback, aQd WR
cRQWiQXe VWa\iQg ahead Rf iQeYiWable cRPSeWiWiRQ



FUNCTIONAL REQUIREMENTS

AQ RQbRaUdiQg Sage WhaW cleaUl\ aVViVWV QeZ aQd UeWXUQiQg XVeUV iQ
accliPaWiQg WR Whe aSS
A PeWhRd fRU VigQiQg XS aQd lRggiQg iQ WhaW allRZV XVeUV WR VaYe
SeUVRQal iQfRUPaWiRQ
A hRPe VcUeeQ RU daVhbRaUd aUea WhaW SRiQWV XVeUV aQ\ZheUe Whe\łd
like WR gR
A PeQX WhaW allRZV eaV\ QaYigaWiRQ 
A feaWXUe WhaW allRZV XVeUV WR lRg aQd VWRUe Pedical aQd healWh
iQfRUPaWiRQ (PedicaWiRQV,  diagQRVeV,  iQjXUieV,  fRRd, PRRd, eWc)
AQ edXcaWiRQal WUaiQiQg feaWXUe WhaW SURYideV UeVRXUceV VR XVeUV caQ
leaUQ PRUe abRXW diagQRVeV,  adYice,  Vide effecWV ,  l iQkV beWZeeQ
behaYiRUV aQd RXWcRPeV, eWc.
AQ RSWiRQal SRiQW/UeZaUd V\VWeP WhaW gaPifieV XVe Rf Whe aSS aQd
keeSV XVeUV iQWeUacWiQg ZiWh iW

ReTXiUePeQWV Rf Whe ASSlicaWiRQ:



DELIVERY SCHEDULE

:HHNV 1-3 :HHNV 4-6 :HHNV 7-9 :HHNV 10-12

User research,
Personas

Connect Zith
partners/e[perts

CompetitiYe
anal\sis

Dashboard design

WorkfloZ design

Initial ZorkfloZ
testing

Initial protot\ping

Full site protot\pe

User testing and
iterations

Begin marketing and
partner connections

Complete coded
draft of app

Prepare Zebsite,
blog entries

Launch blog,
Zebsite, app

Launch part\

NeZs coYerage



STORIES

AN APPLE A DA<

USER



AV a SaWieQW I  ZaQW WR kQRZ WhaW all  SeUVRQal
iQfRUPaWiRQ abRXW P\ healWh aQd Zell-beiQg Zil l
alZa\V be keSW cRQfideQWial  VR I  caQ haYe
cRQfideQce iQ P\ SUiYac\
AV a bXV\ XVeU I  ZaQW WR kQRZ WheUe Zil l  be VWeS-b\-
VWeS gXidaQce aYailable WR Pe aQ\WiPe VR WhaW I  caQ
fiQd Whe feaWXUeV I  ZaQW ZiWhRXW fUXVWUaWiRQ.
AV a Wech-VaYY\ XVeU I  ZaQW WR kQRZ hRZ WR dig deeS
iQWR leaUQiQg abRXW P\ healWh VR WhaW I  caQ feel WhaW
I aP geWWiQg Whe PRVW RXW Rf Whe aSS.

USER STORIES

Onboarding Signing Up and Saøing Info

AV a XVeU I  ZaQW WR be able WR VigQ iQ WR aQ aSS
XViQg aQ e[iVWiQg accRXQW VR WhaW I  dRQłW haYe WR
UePePbeU a QeZ SaVVZRUd.
AV a XVeU I  ZaQW P\ aSS WR UeTXiUe SeUVRQali]ed
lRgiQ (face,  f iQgeUSUiQW ,  RU SaVVZRUd) eYeU\ W iPe P\
ShRQe gReV WR VleeS VR WhaW QR RQe Zil l  accideQWall\
f iQd P\ SUiYaWe iQfRUPaWiRQ.

Uàer Sèorieà

Job Sèorieà
WheQ I aP XViQg a healWh aSS fRU Whe f iUVW W iPe I
ZaQW iW  WR aVk Pe a feZ deWailed TXeVWiRQV VR WhaW I
caQ haYe a SeUVRQali]ed e[SeUieQce. I  alVR ZaQW iW  WR
VhRZ Pe hRZ I caQ add PRUe deWail  RU chaQge P\
diUecWiRQ iQ Whe fXWXUe VR WhaW Whe aSS caQ chaQge
aQd gURZ ZiWh Pe.

Uàer Sèorieà



AV a XVeU I  ZanW m\ daVhboaUd Wo be eaV\ Wo
naYigaWe Vo WhaW I  can f ind ZhaW I  need eaVil\ .
AV a XVeU I  ZanW m\ daVhboaUd Wo haYe XVefXl
infoUmaWion, bXW noW pUiYaWe infoUmaWion, Vo WhaW I
can keep m\ pUiYaWe infoUmaWion moUe pUiYaWe.
AV a XVeU I  ZanW m\ daVhboaUd Wo poinW me Wo dail\
qXeVWionV Vo WhaW I  can focXV on m\ goalV .
AV a XVeU I  ZanW a menX acceVVible fUom an\ page Vo
WhaW I  can geW back Wo m\ daVhboaUd, oU Wo Whe
deepeU leaUning and anal\ViV Whe app haV Wo offeU .

USER STORIES

DaàhbÍaÜd aÆd MeÆí Medica¿ aÆd Hea¿èh Daèa

AV a XVeU I  ZanW Wo be able Wo enWeU ZhaW
medicaWionV I łm Waking, ZhaW V\mpWomV I łm haYing,
and oWheU daWa Vo WhaW Whe app can adYiVe me aboXW
WhingV l ike Vide-effecWV ,  acWiYiW ieV Wo aYoid,  and foodV
oU acWiYiW ieV WhaW mighW help.AV a XVeU I  ZanW m\ app
Wo UeqXiUe peUVonali]ed login (face,  f ingeUpUinW ,  oU
paVVZoUd) eYeU\ W ime m\ phone goeV Wo Vleep Vo
WhaW no one Zil l  accidenWall\ f ind m\ pUiYaWe
infoUmaWion.
AV a healeU I  ZanW paWienW daWa Wo be anal\]ed b\
Whe app Vo WhaW I  can help m\ paWienW Vee Whe
connecWionV beWZeen Whe acWiYiW ieV Whe\ XndeUWake
and Whe V\mpWomV Whe\ e[peUience.

UàeÜ SèÍÜieà

JÍb SèÍÜieà
When I haYe a l iWW le doZn Wime I  ZanW Wo be able Wo
cXVWomi]e m\ daVhboaUd Vo WhaW I  can f ind Whe
WhingV WhaW aUe impoUWanW Wo me eaVil\ .

UàeÜ SèÍÜieà

JÍb SèÍÜieà
When I haYe enWeUed m\ daWa foU Whe Zeek I  ZanW
Whe app Wo help me Vee if  m\ mood flXcWXaWed in a
Za\ WhaW miUUoUed m\ VXgaU inWake Vo WhaW I  can
make an infoUmed deciVion aboXW ZheWheU Wo cXW
back on VXgaU oU noW.



AV a XVeU I  ZanW m\ Whe app Wo haYe infoUmaWion and
edXcaWional feaWXUeV Vo WhaW I  can leaUn Wo caUe foU
m\Velf .
AV a XVeU I  ZanW e[WUa leaUning and infoUmaWion Wo
be eaV\ Wo f ind, bXW noW alZa\V pUeVenW Vo WhaW I  can
chooVe ZheWheU I  ZanW Wo Uead iW  oU noW.
AV a healWh caUe paUWneU I  ZanW Whe infoUmaWion and
UeVoXUceV on Whe app Wo be WUXVWZoUWh\ and Wop
qXaliW\ Vo WhaW I  can VWand behind adYiVing m\
paWienWV Wo XVe Whe app.
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AV a XVeU I  ZanW Wo feel pUoXd of Whe pUogUeVV I łm
making Vo WhaW I  keep doing Whe ZoUk and coming
back Wo Whe app.
AV a XVeU I  ZanW Wo haYe Vome fXn XVing Whe app Vo
WhaW iW  WakeV m\ mind off  of Whe VeUioXV iVVXeV I łm
dealing ZiWh.
AV a caUegiYeU I  ZanW Wo be able Wo XVe Whe moUe
VeUioXV feaWXUeV of Whe app ZiWhoXW Waking Wime foU
poinWV and gameV Vo WhaW I  can Vpend m\ Wime
caUing foU m\ loYed one. 

UàeÜ SèÍÜieà

JÍb SèÍÜieà
When I haYe a qXeVWion I  ZanW Wo be able Wo VeaUch
Whe app Wo f ind UeleYanW UeVoXUceV Vo WhaW I  can f ind
Ueliable and UeleYanW infoUmaWion in one WUXVWed
place.

UàeÜ SèÍÜieà



dHANK^ĭ
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